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What kind of design does EOOS stand for?

Hopefully for design in which the aspects of transforma- 
tion, poetry and sustainability play a major role. And 
tolerance, because we want to design objects that invite 
the users into an open, playful relationship. The product 
should not give the consumer strict rules about the “right” 
way to use it, but rather allow open spaces.

How much freedom does a designer have?

Design is a big communication process, to which all 
participating partners bring different observations, 
ideas, innovations and technologies – a collaborative, 
evolutionary path from the designer to the product. In  
this structure, we have no feeling of restricted freedom  
or any outside control. However, it must also be said  
that such positive partnership developments only work  
if the partner has a strong cultural awareness of  
design. That’s why, with EOOS, we have deliberately 
chosen to take on fewer clients, but we work with them 
very intensively.

The three of you founded EOOS in 1995. 
What connects you? 

It all started with a vision of poetic design, and that 
connects us to this day. The work of the three of us has 
always produced something surprising and the results 
remain unpredictable after all the years and the different 
responsibilities. Collaboration challenges us and lets us 
stay curious.

Do you have a role model, or a design object you 
especially treasure?

The conical red Campari soda bottle by Fortunato Depero, 
an Italian Futurist artist. The form is so eye-catching that 
it needs no label. A timeless design classic. As for a role 
model, we look to Ettore Sottsass. He has succeeded in 
thinking of poetry and industry together.

Which product would you most like to realize? 

We designers take great care over specific problems and 
the quality design of special products or objects. Today 
and in the future it is always more about the creation of 
systems in which design is only a part, albeit sometimes 
a very important part. Mobility is a major topic, but so 
is energy and water. Currently we are working with the 
Swiss Eawag (a part of the ETH) for the Bill & Melinda 
Gates Foundation on a sanitary system for urban slums in 
developing countries. The successful implementation of 
this project would help millions of people. 

Interview
How would you describe the concept of quality (or quality 
of design)?

For us, quality is the sum of the obvious and hidden 
characteristics of a product.

Looking back over the past 15 –20 years, how has 
consumer taste changed?

Local tastes contrast global design languages. At EOOS, 
we try to develop designs with the potential to fit regional 
and cultural contexts all over the globe. We understand 
design as a poetic discipline located between the 
parameters of the archaic and the high-tech. Take for 
example our Inipi sauna: Cleansing and healing rituals 
are usually deeply rooted in a particular culture and 
their meanings are often linked to a religious or mythic 
background. With Inipi we adopted the strong intuitive 
symbol of the heated stone, which is carried ceremonially 
by the Lakota Indian into the sweat lodge. At the same 
time, however, we also radically liberated the sauna 
from the gravity of its cultural-spiritual backgrounds, 
translating it into a contemporary technological context. 
We tried to translate an ancient culture-bound rite into  
a fresh technological context – and on a very small 
surface area. 

How long do you work on an object? 

Sometimes an idea for a new development comes in a 
few minutes. This has happened to us during a telephone 
conversation with a longtime business partner. Then  
it might be sufficient to draw a sketch at the same  
time. Sometimes we research and develop a plan for 
years. And to be honest, the latter case occurs much  
more frequently. 
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The Living Room

1 b2 Werkschrank, Bulthaup, 2008
2 b2 Werkbank , Bulthaup, 2008
3 Lichtlüfter , Bulthaup, 2010

1 Jaan Living, Walter Knoll, 2011
2 Isanka, Walter Knoll, 2014
3 Oota, Walter Knoll, 2011
4 Bao, Walter Knoll, 2012 
5 Cuoio Lounge, Walter Knoll, 2010
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The Bathroom
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1 Inipi, Duravit, 2009
2 Delos, Duravit, 2012 
3 Paiova, Duravit, 2004 + 2011 
4 Open Space, Duravit, 2011
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The Dining Room The Study Room
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1 Tadeo, Walter Knoll, 2010
2 Deen, Walter Knoll, 2012
3 Cuoio, Walter Knoll, 2010
4 Delta, Matteo Grassi, 2012
5 Together, Walter Knoll, 2004

1 Atelier Chair, Walter Knoll, 2012 
2 Alberto´S Vineyard, Alessi, 2009 
3 Econ, Lamy, 2011



The Collective Room
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1 Filo, Keilhauer, 2004  und Bene, 2008
2 Kompass, Matteo Grassi, 2010
3 Aesync, Keilhauer, 2014
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The Light Room meet EOOS 12

1 Discus Evolution, Zumtobel, 2012
2 Vivo, Zumtobel, 2005 + 2011
3 Factor, Zumtobel, 2014
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The Conversation Room meet EOOS 15

1 Crosshatch, Geiger & the Herman Miller Collection, 2014
2 Talk, Keilhauer, 2012
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The Leading Room meet EOOS 16 meet EOOS 17

1 Keypiece, Walter Knoll, 2012
2 Lead Chair, Walter Knoll, 2013
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The Outdoor Room
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1 Mangrove, Dedon, 2010 
2 Summer Cloud, Dedon, 2008 
3 Sundeck, Duravit, 2006

The Fashion Room
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1 Bite, Bite Beauty, 2011
2 Adidas Originals, New York City, 2001
3 Armani Cosmetics, Hong Kong, 1998-2005



The water recovery technology inside the toilet
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Residual chlorine protects 
against recontamination

Residual chlorine protects
against recontamination

Clean
water
tank

Solar
panel

Handwash

Treatment
tank

Schematic of the multi-barrier treatment for safe water recovery

1: BIOREACTOR
Biological conversion of 
organic matter &
ammonia by biofi lm

2: MEMBRANE
Retain pathogenic
organisms

3: ELECTROLYSIS
Converts traces of or-
ganic matter, ammonia, 
and removes color

4: RESIDUAL CHLORINE
Residual disinfectant 
produced by electrolysis

Ammonia & Organic matter

Pathogen

Aesthetics

Residual chlorine

Legend
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1 Blue Diversion Toilet, Bill & Melinda Gates Foundation, 2011 – on going
2 Flush
3  Handwash Basin
4  Field Test Nairobi, May 2014
5 Water recovery system

The Restroom

The Challenge

The story of the Blue Diversion Toilet began in 2011 
when the Bill & Melinda Gates Foundation initiated and 
funded the competition “Reinvent the Toilet Challenge” 
(RTTC). The goal was – and still is – to bring sustainable 
and affordable sanitation services to urban slum neigh-
bourhoods in low-income countries with a toilet that  
has to recover all resources, and operate grid-free  
(not be connected to an electricity grid, piped water, or 
sewer), with total costs not exceeding 5 US cents per 
person and day. Almost 2.6 billion people worldwide use 
unsafe toilets or defecate in the open. Lack of adequate 
sanitation causes severe diarrhoea, which kills 1.8  
million people each year, and is also a major threat to  
the environment.

Eawag (Swiss Federal Institute of Aquatic Science and 
Technology) with its interdisciplinary project team in 
collaboration with EOOS developed an ultra-compact 

sanitation unit which can be retrofitted into existing 
latrines or be used in family homes or refugee camps. 
The Blue Diversion Toilet has been successfully tested 
in the field. Two field tests in Uganda in 2013 (in 
collaboration with Makerere University) and in Kenya  
in 2014 (in collaboration with Sanergy) proved that  
people have a need for this kind toilet, that they see the 
value of the Blue Diversion Toilet and are willing to  
invest in it. As a next step, partners form industries are 
needed to scale up the idea.
 
The project is winner of the 2014 award of the Inter-
national Water Association (IWA) and has been selected 
for the 14th International Architecture Exhibition 
Fundamental in Venice, curated by Rem Koolhaas.
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Poetical Analysis 

Poetical Analysis is the term we use to describe the 
approach that EOOS typically adopts to complex design 
problems. At the start of a project, we not only analyse 
the theme from current perspectives, but we also 
research into its roots in the past. Particularly when we 
work together with companies, this means that we view  
a theme far beyond the mere history of the concern.  
This enables EOOS to search out the intuitive images,
myths and rituals engraved deeply in the human 
consciousness that originally served, and indeed still 
serve to visualise and stabilise social categories.
 We are convinced that we can only make progress 
by formulating mankind‘s interminable ideas and 
activities. A project starts to run as soon as we have 
found a word, a sentence, or an image – and then it  
takes its own course.

Patent & Poetry

The development of innovative and meaningful functions 
has always been important to EOOS. Aside from enabling 
poetic moments in everyday life, a product or piece of 
furniture should be “tolerant”. It should react with an 
open mind to the users‘ – possibly changing – needs and 
wants. To date, EOOS holds a dozen mechanical patents.
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Gernot Bohmann, Harald Gründl and Martin Bergmann 
founded EOOS in 1995, after their graduation from  
the University of Applied Arts in Vienna. Since then 
the studio operates in the field of furniture and product 
design as well as shop design for clients such as  
Giorgio Armani, Adidas, Alessi, Bene, Bite Beauty, 
Bulthaup, Dedon, Duravit, Geiger, Gates Foundation, 
Hermann Miller, Keilhauer, Lamy, Matteo Grassi, 
Walter Knoll and Zumtobel. 

The office of EOOS is located in Vienna’s first district. 
This is where the team of architects, assistants, 
designers and researchers works. For EOOS, design is  
a poetical discipline and a cultural service for society.  
Up to now, EOOS owns more than a dozen technical 
patents and has been awarded with more than 60 
international honors, among them the renowned Italian 
design prize Compasso d’Oro for Kube, the Gold Design 
Award of the Federal Republic of Germany for the b2 
kitchen and recently with the “best of the best” category 
at Red Dot Award for the OpenSpace shower, produced 
by Duravit. 

So far, the books “The Death of Fashion” and  
“The Cooked Kitchen. A Poetical Analysis” have been 
published by Springer Wien New York.

1 EOOS Clears Out The Kitchen 
2 Delta, Matteo Grassi, 2012 
3 Patent For Vivo, Zumtobel, 2005 + 2011
4 The Cooked Kitchen, Springer Verlag, 2008
5 Atelier Chair, Walter Knoll, 2012 
6 The Mechanic, Walter Knoll, 2010

1 Jens Wilhelm
2 Sabrina Höllriegl
3 Bernhard Ranner
4 Martin Bergmann
5 Lotte Kristoferitsch
6 Gernot Bohmann
7 Liang Cheng 
8 Harald Gründl
9 Yuan Fen Chang
10 Hannes Stepic
11 Diana Köhle
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EOOS
Zelinkagasse 2 / 6, 1010 Vienna, Austria / Europe 
+43  1 405 39 87, design@eoos.com, www.eoos.com
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